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WHAT IS
BRAND CANBERRA
Our aim is to get people to think about Canberra in a positive and 
powerful way.

Brand CBR is not just about giving Canberra a logo. It is a collective idea and effort in spreading the 
word about who the city is and what it has to offer.

Share your CBR Stories: 

LIVE.PLAY.LEARN 
WORK.BUSINESS

GIO Stadium, CBR logo painted on stadium steps.
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CBR BUSINESS 
PARTNER PROGRAM. 
CBR needs you.

We need your help to grow awareness and usage of the 
Canberra brand within our community. Your community.

We want to attract and retain talented people, attract more organisations to make Canberra their 
headquarters, and stimulate investment. 

We want Canberra to be seen as an innovation hub. With direct international flights to and from Canberra 
now a reality, we want to create a Canberra experience that’s essential for all Australians and attractive to 
overseas visitors.

Developing a strong brand for Canberra also makes good business sense. If we attract more people and 
more investment to our region, it means more skills, more jobs, more prosperity and a better way of life.
We all have an important role in sharing with others all the Canberra Region has to offer.

We need your help to:
u Raise awareness of the We Are CBR brand
u Position We Are CBR brand as a symbol of pride for Canberra businesses
u Play a part in increasing social activity around #WeAreCBR & #Canberra
u Become key producers of user-generated content for Brand CBR.

Play your part. Get involved. Show that WE ARE CBR. 

As part of this partner activation program, we have identified three levels of partners, to help us 
promote the CBR at various levels. Your business/organisation falls into one of these levels and 
partner types.

Akiba, logo sticker placed on front window.
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BECOME A
WE ARE CBR 
BUSINESS PARTNER
I’M LOCAL.  I’M INSPIRING.
I’M ACTIVE.  I’M READY
In partnering with Brand Canberra and adopting the WE ARE CBR brand in your business, you show 
you are a Canberra business, and you are proud to be Canberran.

There are a variety of ways in which your business can fly the Canberra flag - through putting the WE 
ARE CBR logos on your physical business, website, social media, mobile device and email and sharing 
your Ccanberra experiences and stories with your networks, both online and offline. 

The WE ARE CBR logo is a visual representation of local pride and by displaying it you are helping us 
strengthen the CBR brand locally and beyond the border.

WE ARE CBR | #WEARECBR 
WE ARE CBR is the primary brand to be used for the CBR Business Partner Program. 
The words ‘we are’ convey strength when spoken or viewed alongside of CBR. 

WE ARE CANBERRA.
WE ARE CONFIDENT.
WE ARE BOLD.
WE ARE READY.

Are you promoting your business to customers interstate or overseas?

WE ARE CBR is perfect for local businesses with a local customer base.  This is the ‘local pride’ 
version of the brand.

You may have seen the standalone CBR brand being used by the ACT government, exporters, larger 
organisations and major institutions.  The standalone CBR brand is primarily used when you’re 
focused on an interstate and international market.

There is no hard and fast rule on this – but it’s how we are encouraging businesses to think about 
which is the best brand version for them.
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HOW TO PARTNER 
WITH CBR
A WHOLE-OF-CITY BRAND SHOULD 
EMBRACE BUSINESS, EDUCATION, 
TOURISM, INVESTMENT, COMMUNITY, 
THE ARTS AND GOVERNMENT.
And we want all of our business partners to embrace the 
brand and apply it to your business and networks.

There are numerous ways in which your business can Partner with Brand CBR – through the visual 
application of CBR’s brand assets, sharing your CBR stories and creating content with the CBR brand 
at the forefront of your mind. 

In doing this you are telling the community you are proud to be a Canberra business.

EXAMPLES

1. Use the logo in your business and marketing 

2. ‘Fly the Flag’ – use the logo on external signage, stickers, 
merchandise and badges to show you are proud to be a 
Canberra business

3. Tell stories – create content and stories using the brand content 
guidelines and inspiration and share them in your marketing, 
with your staff, on your website and social media channels

4. Tell people about your story – use the Brand story to work into 
your presentations to your industry and colleagues.



7

BRAND CBR   PARTNERSHIP KIT

www.canberra.com.auWE ARE CBR.

WHO’S ALREADY 
ON BOARD WITH 
THE BRAND?
A number of local businesses, institutions and organisations, have partnered with us to adopt the CBR 
brand and share their CBR Business stories. 

If you’re in need of inspiration and ideas for your CBR story or on how to apply the hashtags, search 
for WEARECBR and CBR to find out what other businesses are doing to adopt WE ARE CBR and CBR 
brands. 

Note: images that are not related to Canberra may appear as you search as you’re not able to “own” a 
hashtag.

Canberra Raiders, Instagram post with #WEARECBR
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Brand CBR Partner Testimonials

"At the National Convention Centre we have enjoyed great support from 
Brand Canberra since its launch.  We have consciously aligned the look and 
feel of our own imagery and brand to allow us to better leverage the fabulous 
brand assets made available to us by Brand Canberra. A great example of 
this is our corporate video which features a rich mix of our own imagery and 
footage blended with high quality footage of Brand Canberra. On our own we 
could never have delivered such a powerful sales & marketing tool."

- Stephen Wood, General Manager, National Convention Centre Canberra

A Baker, Instagram post with #WEARECBR

Bittersweet in Kingston. Logo sticker 
on window and owner with
WE ARE CBR Partner Kit

Canberra Milk, CBR logo
applied to label
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WE ARE CBR AND 
CBR BRANDMARK
Business Application + Access to assets

A powerful brand needs a powerful graphic expression that is instantly recognisable. The WE ARE 
CBR and CBR brand marks are contemporary in tone and appearance. Both logos are immediately 
identifiable and will attract attention to your business or organisation.

Whether you’re a small local business, a sporting group, a community organisation or big business, 
this is your opportunity to build on our city’s growing momentum by downloading and displaying our 
range of free window stickers, logos, email signatures, social media images and more. 
Choose the colour that best complements your brand and tap into Canberra’s growing sense of pride 
and passion.

To download the digital assets, go to canberra.com.au/we-are-cbr. 

All you need to do is sign up to the WE ARE CBR database and you can access the files instantly.
Place the sticker in a prominent position e.g. your front window/door, reception area so that visitors 
immediately see when visiting your business. Add the brandmark to your digital channels, your email 
newsletter, email signature blocks.

Technical guidelines

To ensure consistent approach to application of CBR brand assets, language and tone, The Brand 
Canberra Technical Guidelines have been supplied. Please note that the same rules apply for the 
application of the WE ARE CBR brandmark. 

CBR logo applied to the Brumbies jersey.
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THE CBR BRAND 
STORY
What’s a Brand story?  It’s the story that provides the detail 
around what the brand is focussed on, why we do what 
we do in Canberra and how proud we are to be part of this 
CBR community. 

We have provided a summary of the brand story below to assist you in creating CBR inspired stories 
and content.  

Developing content that promotes Canberra alongside your own business shows you are proud to be 
a Canberra business and creates more interest in our city and region.

Brand Goal

The CBR brand is all about growing the reputation of our city and region and attracting more people 
to visit, study, live and do business here. 

Brand CBR:  Brand Essence

BRILLIANT POSSIBILITIES
Brilliant Possibilities is Canberra’s brand essence or positioning. It reflects the energy and 
excitement of a city filled with great ideas. It also gives a sense of a city ready to move confidently 
into the future.

To communicate the brand essence in a powerful way, three words with initials that combine to 
create a shorthand for Canberra have been adopted.

CBR. CONFIDENT. BOLD. READY.
These three words sum up Canberra – our new tone of voice and belief in ourselves. When 
sharing your individual CBR business stories, is recommended that you communicate in a way 
(tone + language) that reflects CBR’s confident, bold, ready tone of voice and approach. This of 
course, needs to be in line with your business’ own brand.

Canberra Women’s Cycling team, CBR logo featured on uniform. Hospitality business using WEARECBR logo on takeaway
coffee cups.
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Brand values

THESE ARE THE INTANGIBLE
THINGS THAT DRAW US TOGETHER
AS A COMMUNITY.
Canberra’s brand values are:

IDEAS
Canberra has a record of invention, from wifi to Aerogard, from solar hot water to gene shears. The 
city has nurtured poets, philosophers and Nobel prize-winners and has the most highly educated 
population in Australia.

FREE SPIRIT
Embracing those ideas, we have the confidence to take them to the nation. We look to the future, not 
the past. And we actively pursue our dreams, whether it’s on the sporting field, in business, or in other 
fields of endeavour.

CHALLENGE
We’re always exploring. We pay attention to the big issues in our nation and in the world and we look 
for imaginative ways to solve problems.

DISCOVERY
Canberra has the power to surprise people – with food and wine, with art and culture, with heritage 
and with our warm welcome. And, as the home of the Australian story, Canberra can help people 
discover more about themselves.

QUALITY OF LIFE
We’re open to the good things of life. Our natural surroundings, outdoor lifestyle and a supportive 
community help us find that important work/life balance.
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Brand Personality

Just like people, cities have personalities. What’s the ‘vibe’ you feel when you visit or do business in 
Canberra?

Canberra’s brand personality can be described using the following personality characteristics.

COLLABORATIVE
We’re not afraid of competition, but
we understand that the best results are
often gained by collaboration. Sharing
knowledge can improve the outcome
for everyone.

CONTEMPORARY
Canberra is youthful. The median age
here is well below that of Australia in
general. But it’s a youthful outlook and
a willingness to embrace the new that
keeps us ahead of the times.

GENUINE
While we’re constantly breaking new
ground, we don’t define ourselves
by the latest fad or fashion. We look
below the surface, to discover what is
of enduring value.

THINKING
The life of the mind is important
in Canberra. With five universities
represented here, ideas flourish and
debate can take place at a higher
level. We look for right solutions,
not easy ones.

VIBRANT
We know when to be serious, but we
also know how to have fun. There’s
more happening in Canberra than ever
before. Our city has come alive.

INFLUENTIAL
It’s not just the power of politics. The
power of thought-leaders in science,
research, education and business
means that what happens in Canberra
matters to the nation.

Focus ACT, WE ARE CBR logo applied to website.
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CONTENT CREATION: CREATE AND SHARE YOUR CBR STORIES

Share your CBR stories with us, within your own business, the wider business community and CBR. 
When sharing your stories, consider how they relate to the following content themes and take into 
consideration CBR’s brand essence, values, personality and tone of voice.

Study CBR
Canberra is a city 
with bright minds and 
world class education 
institutions

Did you study in CBR? Perhaps you’re a current student? As a student 
of a local education institution, a business owner or staff member of 
a local business who has utilised CBR’s education institutions, tell us 
about the world class universities and education opportunities and first 
hand experiences of studying in CBR. 

Do you have an employee considering an online degree – share your 
story and encourage them to learn locally. 

Visit CBR
There's always something 
new and exciting to 
explore

World class exhibitions, national attractions, galleries, the list goes 
on. Are you the owner or an employee of an attraction, a café, bar, 
restaurant, winery or retail space – a tourism destination? Share with 
your community all of the great things about your people, your products 
and experiences and what your place of business has to offer.

If you’re not one of the above, share with your community your 
experiences at the favourite places you like to visit in and around CBR.

Do Business CBR
Canberra is an 
environment where 
smart business 
leaders, courageous 
entrepreneurs and 
pioneering companies 
can make a real impact

Have you invested in a business venture or started a new business in 
CBR? Why should other business minded people and entrepreneurs 
invest in CBR? Share your success stories. Write a blog post for your 
website, share it via your e-newsletter and spread the word even further 
through your social media channels.

Work CBR
Canberra is the meeting 
place for Australia's 
biggest ideas

Where do you work and what do you do? What industry are you in? 
Why do you love working in Canberra whether it be a locally owned 
and operated business, government or an association that has a CBR 
presence? 

Live CBR
Canberra is one of the 
most liveable cities and 
region’s in the world

Are you a Canberran born and raised? Did you move to CBR to study or 
work? Did you leave CBR for greater opportunities and returned in later 
life? What makes Canberra such a great place to live?

With a variety of attractions, activities and Canberra’s close proximity 
to the South Coast and Snowy Mountains, CBR is a unique location. 
What’s your favourite thing about CBR’s extended playground?

Create CBR
Canberra is rapidly 
developing a reputation 
as the creative capital, 
where innovation in the 
arts and business is all 
around us

Canberra has a record of creativity and invention, from wifi to Aerogard, 
from solar hot water to gene shears. Our city has nurtured poets, 
philosophers, artists, designers and Nobel prize-winners and evidence 
of our creativity is all around us.
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Online marketing

Website: add WE ARE CBR or CBR logo to your website.

Social media: When sharing your stories online, be sure to user CBR Partner Program hashtags 
#WEARECBR and #Canberra and secondary partner program hashtags that are relevant to your story 
#visitcanberra #investcanberra

Email marketing: include WE ARE CBR logo on emails to your database.

How to access CBR content 

We encourage you to be on the lookout for content opportunities in your own business, to accompany 
your stories. However, if you’re in need of suitable CBR content, please contact Brand CBR Program 
Manager, Debra Surman: debra.surman@canberrabusiness.com
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CBR BUSINESS 
PARTNER PROGRAM 
FAQS
Got questions? You might find the answer here or contact Brand CBR Program Manager
debra.surman@canberrabusiness.com. 

1. Why does Canberra need a brand?
Having a strong brand makes good business sense. Our aim is to build Canberra’s reputation and 
attract more people and more investment to CBR. As our city and region grows, it means more skills, 
more jobs, more services and ultimately, as a better way of life. 

2. What is the Brand Canberra Business Partner Program?
The Partner Program has been developed to improve awareness and usage of the Canberra Brand 
within our local business community.

3. Am I required to sign an agreement?
You are not required to sign an agreement. 

4. How can I use the brand in my business?
You can begin by adopting the WE ARE CBR or CBR brand in your business and marketing.
Download the WE ARE CBR brand assets here: http://www.canberra.com.au/we-are-cbr/
You can apply the WE ARE CBR brandmark to your digital assets - website, email, social media - and 
to your physical merchandise and assets – for example, your sporting team’s jersey, your café’s 
takeaway coffee cups. 

To access CBR assets, please contact Brand Canberra Program Manager, Debra Surman,
debra.surman@canberrabusiness.com. 

5. How will the brand grow my business?
By adopting the Canberra brand in your business, you are Partnering with the brand. The more 
Partners we have on board, the more stories, the more visual identifiers, the stronger the brand, the 
city and the region becomes. Your business will gain increased exposure both online and offline.

6. Does it cost money to become a Partner? 
No, it doesn’t cost money to become a Partner. The only time costs may be incurred is if you require a 
number of tangible brand merchandise items, for example, CBR lapel pins.

7. Am I locked in to this Program?
You are not locked into this Program however, we do hope that you will continue to display WE ARE 
CBR or CBR in your local business, share your stories online using the hashtags and among your 
business community.

If you’d like to get in touch, please contact Brand Canberra Program Manager, Debra Surman on 
debra.surman@canberrabusiness.com.
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Capital Region Farmers Market, hashtagging #wearecbr

Canberra Youth Theatre, using the wearecbr hashtag


