Towrism i the ACT

YEAR ENDING SEPTEMBER 2018

HOW MANY CAME TO VISIT?
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HOW LONG DID THEY STAY?
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WHAT DID THEY SPEND?
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TOTAL ALL $645 MILLION INTERNATIONAL EXPENDITURE A179%
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WHAT DID THEY SPEND?

$123.99 INTERNATIONAL SPEND PER NIGHT
$232.63 DOMESTIC OVERNIGHT SPEND PER NIGHT

ALl $139.31 DOMESTIC DAY SPEND PER TRIP

WHAT'S IT ALL WORTH?
($)
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TO THE ACT
ECONOMY 16,800 JOBS TOTAL TOURISM EMPLOYMENT
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Sources: International & National Visitor Surveys, September 2018. State Tourism Satellite Accounts, June 2017.



WHY ARE THEY COMING?
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WHERE DO THEY COME FROM? AT7.6%
Our top local and international markets
INTERNATIONAL VISITORS VERR DOMESTIC OVERNIGHT VISITORS DOMESTIC DAY VISITORS
.-
UNITED STATES q . ViC 17% ViC 3%
W o amERICA % Aszn
TE -~ [N -
LS UNITED KINGDOM 8%  Vii%
/ NEWZEALAND 8%  ALLI%
¥ | INDIA 5% AS553%
1%
GERMANY 5% A43.2%
NT 0%*
iy = CANADA 3% A123.6%
2 HONG KONG 3% A57.3%
QN . MALAYSIA 3% A10.7%

VISITCANBERRA.COM.AU
 flwle

Sources: International & National Visitor Surveys, September 2018. * Low base size.




