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Who is coming:

Growth from commencement of

In 2018... T2020 Strategy (2013)
e 2.7M domestic overnight visitors 33.6%
* 252K international overnight visitors 35.59%

* $2.496B overnight spend

e S1.8B domestic & S686M international

66.8%

Total overnight dollars spent in the ACT:  $2.496B

Total jobs created by Tourism in the ACT: 16,800
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How does the ACT compare?

/% Overnight Visitors ... Overnight Spend ...
e ACT 33.7% e ACT 66.8%
* Queensland 36.8% * Queensland 36.7%
e NSW 35.2% e NSW 46.3%
* Victoria 41.6% * Victoria 57.9%
* Tasmania 51.3% * Tasmania 67.6%
e South Australia 25.7% e South Australia 31.9%
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Analysis: Short break leisure market potential

Total National Potential

Short Break
Leisure

Potential:
11.2M

Market Size:
15.1M*

*all visitors are aged 20-69 as at 2016 census

NSW, Melbourne & Brisbane

Potential

Sydney
potential:
2.4M

Regional NSW
potential:
1.2M

Melbourne
potential:
2.0M

Brisbane
Potential:
1.2M

NSW, Melbourne & Brisbane

Conversion

Sydney NSW:
29%
conversion

Regional NSW:
40%
conversion

Melbourne:
9%
conversion

Brisbane:
6%
conversion**

**low sample size/indication only



International Tourism Update

1. Who are we, what do we do and why?
2. Market insights
3. Approach FY18/19

4. Looking ahead




Increase destination awareness, consideration
and intent to visit Canberra amongst our target
audience in key international markets
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VISITCANBERRA'S TARGET AUDIENCE: HIGH VALUE TRAVELLER (HVT)
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TRAVEL PREFERENCE FOR KEY DRIVERS FOR REPRESENT STAY LONGER, DISPERSE
LONG HAUL AUSTRALIA DESTINATION CHOICE HIGH VALUE MORE REGIONALLY
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Market Insights

Current state of play...
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Greater China

® , GROWTﬁ
55 000
VISI'TORS

* Refer to Market Profiles on Tourism.act.gov.au
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36.5%
GROWTH
IN THE PAST YEAR

2,153,000

BOOKED NIGHTS

oY
e
S$385M

VISITOR SPEND

MARKET
OPPORTUNITY
FOR AUSTRALIA

MARKET
OPPORTUNITY

20.4M 5 10.8M

HVTs residing in HVTs considering
China Australia in the

next 4 years
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4.6M

HVTs considering
Canberra in the
next 4 years




India

® _~ M/ o
15 000 521 000 S23M

VISFTO RS BOOKE NIGHTS VISITOR SPEND

MARKET MARKET MARKET
OPPORTUNITY OPPORTUNITY
OPPORTUNITY FOR AUSTRALIA FOR CANBERRA

2.7M 5 1.5M ;585,000

HVTs residing in HVTs considering HVTs considering
i Australia in the Canberrain the
next 4 years next 4years

* Refer to Market Profiles on Tourism.act.gov.au
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Singapore
A B .

8,000 74,000

VISITORS BOOKI:!D NIGHTS VISITOR SPND

MARKET OnggT}fﬁlle OnggTﬁlle
OPPORTUNITY FOR AUSTRALIA FOR CANBERRA

1.4M 2700,000,; 84,000

HVTs residing in HVTs considering HVTs considering
Singapore Australia in the Canberra in the

next 4 years next 4 years
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* Refer to Market Profiles on Tourism.act.gov.au
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Malaysia =

- et S
X =S58 —
6,000 153,000 S16M

VISITORS BOOKED NIGHTS VISITOR SPEND

MARKET MARKET MARKET
OPPORTUNITY OPPORTUNITY
OPPORTUNITY FOR AUSTRALIA FOR CANBERRA

15M 900,000, 117,000

HVTs consi dering HVT ccccc dering
A stralia th
ext 4 ye y next 4 yea rs

* Refer to Market Profiles on Tourism.act.gov.au
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United Kingdom

) axtxtm S
X SEEE —
23,000 175,000 S16M

VISITORS BOOKED NIGHTS VISITOR SPEND

MARKET MARKET MARKET
OPPORTUNITY OPPORTUNITY
OPPORTUNITY FOR AUSTRALIA FOR CANBERRA

7.9M g 2.4M ;408,000

HVTs residing in HVTs considering HVTs considering
United Kingdom Australia in the Canberrain the

next 4 years next 4 years
CANBERRA @

* Refer to Market Profiles on Tourism.act.gov.au
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5.8 Million

High Value Travellers considering Canberra in the next 4 years
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Approach

How we have been reaching High Value Travellers in 2018/19...




REPLAY

To the 84% of Indians 'Float above our cities

| who think the best]j s
way to see Australia
is on foot...

THINK CANBERRA,
v THINK SINGAPORE AIRLINES

DISCGOVER SPOT NATIVE

THE.COLOURS | AUSTRALIAN
OF AUTUMN WILDLIFE
CAN B E RR A

an
OMY CLASS FARE

4528

ALLN RETURN FARES FROM

'48,000" 80,000’

ECONOMY CLASS PREMIUM ECONOMY CLASS

BOOKNOW

“Terms and conditions apply.

| DISCOVER CANBERRA WITH SINGAPORE AIRLINES

ALL-IN RETURN ECONOMY CLASS FARE

FROM 528
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Think Canberra, Think Singapore Airlines
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Fly to Canberra, where there's truly something for everyone. From floating 2.000 feet above the city In 3 \ B e

hot air balloon to spotting native w e, no Australian Itinerary Is complete without a trip to its capital city. »,.. R e 9

And when you travel with us, you enjoy an award-winning service even before you arrive. o i et

BOBO® Book now at singaporealr.com

The advertised fares incude the prica of tha ar ticket and taves. F: ot unjoct
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Singapore Airlines KrisWorld in-flight
campaign
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Trade Engagement

Distribution System

Number 1 booking source

Number 1 booking source

Number 3 booking source

Number 3 booking source

Number 1 booking source
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Over 9,000 Aussie
Specialist Agents
trained globally

Trade Engagement Activity

L

10 x trade events in
key markets

Q:Q

L]

650 x one-on-one
trade appointments

@

w3

10 x trade famils with
95 x delegates from
key markets

2000 x recipients of
quarterly trade
newsletter

L]

Dedicated Trade Hub
website
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Dedicated BDM for
Singapore, Malaysia
and India




Industry Development

Internationally-ready Accelerator Program: 6 x new businesses

GREAT GOLF COURSES

Signature Experiences of Australia Program: 4 x new businesses

O
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Signature Experiences of Australia

)
<« CULTURAL
ATTRACTIONS -
OF AUSTRALIA GRE/.\'{)Q\C‘)JEI: RC‘\?’L‘(II.KSES

<« CULTURAL

ATTRACTIONS WELCOME ATTRACTIONS EXPERIENCES DESTINATIONS ITINERARIES EVENTS NEWS TRADE + MEDIA Q
OF AUSTRALIA

Cultural Attractions of Australia and its iconic Australian

arts, cultural heritage and sporting organisations offer a

distinctive lens on what it means to be Australian.

Discover Golf in Australia

A land of world class courses, untouched wilderness, exceptional food and wine and
friendly hospitality; Australia.is the ultimate golfing adventure!
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Looking Ahead

How will we continue to reach High Value Travellers in 2019/20...

CANBERRA



International activities 2019/20
73 Q@ & ¢ i

Partnership PR Trade Accelerator Trade Aussie Industry
Campaigns and Events Program Hub Specialist  Development
Media Program
July I I
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November I I I
December NN I
January  p—— L N
February NG [ ] I
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April I s
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Trade Events

Australia Marketplace Australia Marketplace
Australia Marketplace UK China
India October 2019 November 2019
August 2019

ATEC Meeting Place
November 2019

ATEC Canberra on Show

Australia Marketplace —————— 2. — & = & / March 2020
South East Asia — |

September 2019 —— |

-
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Australian Tourism Exchange
May 2020

Corroboree West
October 2019
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How can you get involved...
e

Things to consider How to beinvolved Commissionable Working with us

Create
your listing on
ATDW platform

Manage

listing with well-
written content and
pictures

Highlight
updates and when
you have something
new to talk about

Share

with us for inclusion
in our owned
channels

Market
Profiles

download and read
country market
profiles

Identify

key international
markets for your
business growth

Calendar
of events
attend international

and domestic trade
events

CANBERRA

product

-

Subscribe

to Industry Link
newlsetter to hear
from us

Attend

industry events
including training
& workshops

Share

updates with us for
inclusion in Trade
EDM



Thank you!
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