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Who is coming:

In 2018…

• 2.7M domestic overnight visitors

• 252K international overnight visitors

• $2.496B overnight spend
• $1.8B domestic & $686M international

Total overnight dollars spent in the ACT: $2.496B
Total jobs created by Tourism in the ACT: 16,800

Growth from commencement of 
T2020 Strategy (2013)

33.6%

35.5%

66.8%



How does the ACT compare?
Overnight Visitors …

• ACT 33.7%

• Queensland 36.8%

• NSW 35.2%

• Victoria 41.6%

• Tasmania 51.3%

• South Australia 25.7%

5 Year Growth

Overnight Spend …

• ACT 66.8%

• Queensland 36.7%

• NSW 46.3%

• Victoria 57.9%

• Tasmania 67.6%

• South Australia 31.9%

5 Year Growth



Analysis: Short break leisure market potential

Market Size:
15.1M*

Short Break 
Leisure 

Potential:
11.2M

NSW: 
3.6M

Regional NSW 
potential:

1.2M

Melbourne 
potential:

2.0M

Brisbane
Potential:

1.2M

Sydney 
potential:

2.4M

NSW: 
33%

Regional NSW: 
40% 

conversion

Melbourne:
9% 

conversion 

Brisbane:
6% 

conversion**

Sydney NSW: 
29% 

conversion

Total National Potential NSW, Melbourne & Brisbane
Potential

NSW, Melbourne & Brisbane 
Conversion

*all visitors are aged 20-69 as at 2016 census

**low sample size/indication only
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Marketing

Increase destination awareness, consideration 
and intent to visit Canberra amongst our target 

audience in key international markets

Trade 
Engagement

Industry 
Development







Market Insights

Current state of play…



Greater China

* Refer to Market Profiles on Tourism.act.gov.au



India

* Refer to Market Profiles on Tourism.act.gov.au



Singapore

* Refer to Market Profiles on Tourism.act.gov.au



Malaysia

* Refer to Market Profiles on Tourism.act.gov.au



United Kingdom

* Refer to Market Profiles on Tourism.act.gov.au



5.8 Million
High Value Travellers considering Canberra in the next 4 years



Approach

How we have been reaching High Value Travellers in 2018/19…



Campaigns



Singapore Airlines KrisWorld in-flight 
campaign



PR and Media



Trade Engagement
Distribution System

Number 1 booking source

Number 1 booking source

Number 3 booking source

Number 3 booking source

Number 1 booking source



Trade Engagement Activity

10 x trade events in 
key markets

650 x one-on-one 
trade appointments

10 x trade famils with 
95 x delegates from 

key markets 

Over 9,000 Aussie 
Specialist Agents 
trained globally

2000 x recipients of 
quarterly trade 

newsletter

Dedicated Trade Hub 
website

Dedicated BDM for 
Singapore, Malaysia 

and India



Industry Development

Internationally-ready Accelerator Program: 6 x new businesses

Signature Experiences of Australia Program: 4 x new businesses



Signature Experiences of Australia



Looking Ahead

How will we continue to reach High Value Travellers in 2019/20…



International activities 2019/20



Australia Marketplace
India

August 2019

ATEC Canberra on Show
March 2020

Corroboree West
October 2019

ATEC Meeting Place
November 2019

Australia Marketplace 
South East Asia

September 2019

Australia Marketplace 
UK

October 2019

Australian Tourism Exchange
May 2020

Trade Events
Australia Marketplace 

China
November 2019



How can you get involved…




