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HOW MANY CAME TO VISIT?
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WHAT DID THEY SPEND?
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WHAT DID THEY SPEND?

$105.91 INTERNATIONAL SPEND PER NIGHT
$251.83 DOMESTIC OVERNIGHT SPEND PER NIGHT
A e $132.51 DOMESTIC DAY SPEND PER TRIP

Sources: International & National Visitor Surveys, March 2019. State Tourism Satellite Accounts, June 2017.



WHY ARE THEY COMING?
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Sources: International & National Visitor Surveys, March 2019. * Low base size.




