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OUR PURPOSE
To grow demand to 

enable a sustainable 
and competitive 
tourism industry

A REMINDER:
OUR FOCUS

*Pre-COVID figures

OUR VISION
For Australia to be the 

most desirable and 
memorable destination 

on Earth.

9.5 MILLION  VISITORS $45 BILLION SPEND 1 IN 13 JOBS



AUSTRALIA INSIGHTS
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CURRENT STATE OF PLAY
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DEMAND IS RECOVERYING DOWN THE SALES FUNNEL
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SEARCHES: SKYSCANNER SEARCHES 
TO AUSTRALIA - % OF 2019 VOLUMES

Aug 21 - May 22 (vs 2019)
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BOOKINGS: FORWARD BOOKINGS TO 
AUSTRALIA - % OF 2019 VOLUMES

Aug 21 - May 22 (vs 2019)
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CAPACITY: AVIATION CAPACITY TO 
AUSTRALIA - % OF 2019 VOLUMES

Aug 21 - Aug 22 (vs 2019)
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OCCUPANCY: HOTEL OCCUPANCY 
RATES ACROSS CAPITAL CITIES

Aug 21 - April 22

Source: ForwardKeys, Flight Bookings, Ticket Issued Dates between 
Aug 21 - May 22 (22-May-2022 latest week available) 

Source: Skyscanner, Flight Searches, Search Date between Aug 21 
– May 22 (31-May-2022 latest available)

Source: Cirium - SRS Analyser, Aviation Capacity between Aug 21 –
May 22 (31-May-2022 latest available)

Source: STR – Capital City + Cairns Hotel Performance, Occupancy 
Rates between Aug 21 – April 22
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HOWEVER, 
GLOBAL 

PRIORITIES ARE 
SHIFTING 

FASTER THAN 
EXPECTED

>
HEALTH

CONCERNS
WEALTH 

CONCERNS
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MACRO ECONOMIC HEADWINDS ARE WORSENING
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INFLATION RATES
Inflation rates for April 2019 vs April 2022
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CRUDE OIL SPOT PRICE
USD per barrel - Jan  15 - Apr 22

WTI Brent
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HOUSEHOLD SAVINGS
Savings as a % of household disposable income

2019 - 2022

AUS N America Cont Europe

UK NE Asia

Source: Crude Oil Prices, West Texas Intermediate (WTI) and Brent Prices, Monthly 
Spot Prices, Jan-15 – May 22

Source: OECD, Net Savings % of Household Disposable Income, Household Savings 
Forecast. Quarterly 2019-2022Source: Various Government Agencies via Trading Economics, 2022 
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FINANCIAL 
CONCERNS HAVE 
OVERTAKEN COVID-19 
FEARS AS THE MAIN 
BARRIER FOR 
INTERNATIONAL 
TRAVEL
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Wave 33 (09/12/21) Wave 34 19/01/22) Wave 35 (15/02/22) Wave 36 (16/03/22) Wave 37 (14/04/22) Wave 38 (15/05/22)

REASONS FOR NOT TRAVELLING INTENTIONALLY IN THE NEXT 6 MONTHS
International Sentiment Tracker 12 Market aggregate

Covid Financial

Source: Tourism Australia International Sentiment Tracker, Waves 33 - 38
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Source: ForwardKeys, Flight Bookings, Ticket Issued Dates between Aug 21 - May 22 (22-May-2022 latest week available) 

OUR INBOUND 
RECOVERY IS LAGGING 
OUTBOUND, 
WORSENING 
AUSTRALIA’S TOURISM 
DEFICIT
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FORWARD BOOKINGS OF INTERNATIONAL INBOUND VS AUSTRALIANS 
OUTBOUND 

– AS A PROPORTION OF 2019 VOLUMES
August 21 - May 22 (vs 2019)

Australians Outbound International Inbound

DEFICIT OF 1M VISITORS AND $7BN
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THERE ARE STILL MANY 
REASONS TO BE 

OPTIMISTIC…
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CORPORATE TRAVEL 
IS RECOVERING 
RELATIVELY WELL

Source: ForwardKeys, Flight Bookings, Ticket Issued Dates between Nov 21 - May 22 (15-May-2022 latest week available)

Booking Assumptions: Business is categorized from bookings made by an agency qualified as a predominantly Corporate Travel Agency and type of stay is “workweek” for 

short-haul and up to 2 nights stay 
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FORWARD BOOKNGS: RECOVERY OF TRAVELLER SEGMENTS TO AUSTRALIA 
- AS A PROPORTION OF 2019 VOLUMES

Nov 21 - May 22 (vs 2019)

Business Leisure
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Source: The World Economic Form Travel & Tourism Development Index (TTDI) , April 2022, n = 4000

TRAVELLERS 
ARE STILL 
INTENDING TO 
SPEND THIS 
YEAR
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PROPOSED TRAVELLER SPEND
Attitudes toward travel spending in 2022 (conducting March 2022)

Spend more on travel 
abroad in 2022

Spend about 
the same

Spend 
less

Don’t 
know
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Source: Tourism Australia CDP year to March data

WE NEED TO KEEP 
DOING WHAT WE 
ALWAYS DO –
OVERDELIVER WITH 
EXTRAORDINARY 
TOURISM 
EXPERIENCES
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A safe and
secure

destination

Friendly and
open citizens,

local
hospitality

Good food and
wine

Natural beauty WC Aquatic &
Coastal

Wildlife

AUSTRALIAN ASSOCIATIONS
OOR travellers, year to March 2022

Haven't visited Australia Have visited Australia

+30pp +26pp +30pp +23pp +30pp +25pp
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AUSTRALIA'S 
BREADTH, AND 
QUALITY, 
MAKE IT 
FEEL LIKE 
GOOD VALUE

ASSOCIATIONS OF AUSTRALIA AS BEING ‘VALUE FOR MONEY’
OOR travellers, year to March 2022

42%

Haven’t visited Australia Have visited Australia

17% +25pp

Source: ForwardKeys, Flight Bookings, Ticket Issued Dates between at 22-May-2022 - latest week available
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&
KEEP 

DELIVERING 
HIGH QUALITY 
EXPERIENCES

KEEP DRIVING 
INBOUND 
DEMAND

TWO SIMPLE ‘SO WHAT’S’



OPPORTUNITIES FOR 2023
EMERGING TRENDS AND SECTORS



YOUTH

A FOCUS ON YOUNG TRAVELLERS –

BACKPACKERS, WORKING HOLIDAY 

MAKERS AND EDUCATION TRIPS

AGRITOURISM

WEAVES INTO AN EXPERIENCE OR 

DESTINATION A CONNECTION TO 

FOOD, DRINK OR PRODUCE

ADVENTURE

INCLUDES PHYSICAL 

ACTIVITY, A CULTURAL EXCHANGE  & 

A CONNECTION WITH NATURE

WELLNESS

PROMOTES HEALTH & 

WELL-BEING WITH A REGENERATIVE 

FOCUS

EVENTS

BOOSTING DESTINATION APPEAL, 

AND VISITATION, AROUND EVENTS

OPPORTUNITIES & SECTORS

INDIGENOUS
SUSTAINABILITY
ACCESSIBILITY



OUR APPROACH AND KEY INITIATIVES
THE ROAD TO RECOVERY



AREAS OF FOCUS 2023

1. 3. 2. 4. 5. 6.

CONVERSION & 
AVIATION

INDIGENOUS & 
SUSTAINABILITY

ADVOCACY & 
FAMILS 

BRAND & 
MARKETING

INDUSTRY
PARTNERSHIPS

BUSINESS 
EVENTS



TARGET SEGMENTS ACROSS 15 CORE MARKETS

HIGH YIELDING 
TRAVELLERS

PREMIUM/ 
LUXURY

WORKING 
HOLIDAY 
MAKERS

BUSINESS 
EVENTS



WORKING HOLIDAY 
MAKER

YOURS TO 
EXPLORE

Live - 16-18 May
Online - 23-25 May

Germany, France, Italy

Singapore, Malaysia, 
Indonesia, India, South Korea 

and Japan

COME SAY G’DAY
BRAND LAUNCH

ANNOUCEMENT
UK & US

Kicks off in August - USA
Japan & South Korea, UK

BUSINESS EVENTS
International & Domestic

UK & US

1. GLOBAL ANNOUNCEMENT 2. CONVERSION & ADVOCACY 3. GLOBAL BRAND LAUNCH

PR FAMILS PARTNERSHIPS

JAN MAY JUNAPRFEB MAR JUL AUG SEPT OCT NOV DEC

DON’T GO SMALL, GO AUSTRALIA
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INDUSTRY SUPPORT
RECENT INITIATIVES & KEY ISSUES



Prove that Australia has everything 
you’d expect from a business event 

destination, plus so much more.

NEW BUSINESS EVENTS AUSTRALIA CREATIVE STRATEGY

THERE'S NOTHING
LIKE AUSTRALIA

There are lots of expected fixtures when 
it comes to a great place for business 
events. Good accommodation, nice 

restaurants, new facilities and beautiful 
scenery.

Like others, Australia has all these 
things. 

But it also has something more –

Australians, a people with a unique 
perspective that’s been shaped by a 
unique landscape and way of life.



CREATIVE - PRINT & DIGITAL

Incentive Association



NEW BUSINESS 
EVENTS BRAND 
FILM

https://youtu.be/3NIIAf_15iM


KEY INDUSTRY ISSUES

Source: ATE Industry Roundtable 2022

 Workforce/Labour Supply challenges 

 Staff accommodation shortages in-region 

 Insurance 

 Cancellation terms 

 Aviation access to some regions such as Central Australia, 
Kangaroo Island 

 Visa processing times 

 Increasing costs of doing business; Supply chain delay

 Wildlife Park operators continue to struggle with overseas trade 
partner rules around animal-interactions



DEVELOPING NEW IMAGE 
AND VIDEO ASSETS

SPANNING 57 TOURISM REGIONS

COVERING UP TO 1,300 EXPERIENCES

THE NATIONAL EXPERIENCE CONTENT INITIATIVE

26



RECENT PR ACTIVITY
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WORKING WITH TA

28

CORPORATE 
WEBSITE

TOURISM.AUSTRALIA.COM

TRADE EVENTS

TOURISM.AUSTRALIA.COM/

EVENTS

RESEARCH & 
INSIGHTS

TOURISM.AUSTRALIA.COM/

STATS

PR, FAMILS & 
SOCIAL MEDIA

TOURISM.AUSTRALIA.COM/

WORKINGWITHMEDIA

NEWSLETTERS

TOURISM.AUSTRALIA.COM/

SUBSCRIBE

WORKING 
WITH TA GUIDE

TOURISM.AUSTRALIA.COM/

WORKINGWITHTA



https://youtu.be/wN1HvT1GQuk


THANK YOU


