TOURISM IN THE ACT

YEAR ENDING MARCH 2022

Source: Tourism Research Australia International & National Visitor Surveys. Year ending March 2022.

HOW MANY CAME TO VISIT?
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HOW LONG DID THEY STAY?
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WHAT DID THEY SPEND?
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WHAT DID THEY SPEND?
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WHY ARE THEY COMING?
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WHERE DO THEY COME FROM? e
Our top local and international markets
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