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New
Zealand

United
States of
America

United
Kingdom

India China Singapore Indonesia
Hong
Kong

South
Korea

Malaysia Japan Canada Germany France Italy

Apr-19 119,220 60,830 59,150 30,920 96,240 29,850 13,470 31,030 16,700 24,690 32,760 15,180 13,450 9,170 4,060

April-23 112,140 46,260 42,920 35,390 32,000 25,630 22,350 16,120 15,700 15,330 14,590 12,200 9,610 7,610 3,240

YOY Recovery % chg 94.1% 76.0% 72.6% 114.5% 33.3% 85.9% 165.9% 51.9% 94.0% 62.1% 44.5% 80.4% 71.4% 83.0% 79.8%
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Source: Tourism Australia/ BDA Post Campaign Reporting; Skyscanner October to December, OOR Analysis Via Tourism Australia, January 2023. 
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