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R AMBITIOUS BRANDS

because we believe the future belongs to brands ambitious about

contributing to people.and the world \
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THE LITTLE DOTS
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Dy et
N




Bunches of memories and
associations and feelings

that we rely on to decide
how to choose



If you can create Emotional shortcuts to understanding your brand, you create stronger
memories, by tapping the fast, nimble, non-conscious brain.



A BRAND = A LOGO

Building your brand is really building an
experience.
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PERCENT TRUST,

IN AUSTRALIA

@® Distrust: 1-49
Neutral: 50-59
Positive: 60-100
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HAPPINESS = EXPECTATIONS - REALITY



As our sector has matured, we’ve recognized the
fragmented nature of demand.

This has fragmented budgets and demands
smarter ways to reach audiences.

User generated content has filled this void.

Future demand map: Tourism Australia 2022
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Posts Follow

kdg_van_travels
Machu Picchu

80 likes
kdg_van_travels Machu Picchu!!! Despite the rainy
weather (maybe the clouds made it even... more

View all 3 comments

4 weeks ago

n Q

#machupicchu

exploorperu
Peru

863 likes
n Q

1l

#machupicchu

3pin.sautourdumonde
Machupicchu, Cusco, Peru

577 likes

3pin.sautourdumonde Machu Picchu !! On y est les
amis !l... more

View all 38 comments

gabriielle69 Coucou je t'ai envoyé un DM &

lea trmn Ouie c'est hean @@ i'adore la derniere




Inspired brands have three characteristics. They are:

We feel good when we think and act in an altruistic way.
Elevating brands demonstrate a positive impact on society and a
caring approach to their own customers.

This talks to the social power of a brand in making us feel like we
< > are making a popular, exciting choice.
Motivating says that the brand offers a something different that
< will help you accomplish your goals.

How well a brand scores on these characteristics results in our proprietary Inspire Score.



THE DESTINATIONS THAT
MOST INSPIRE AUSTRALIANS
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IT'S MONDAY.

TIME TO TAKE
OVER THE
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*" Portland makes Forbes list
. of best places to travel
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TOURISM
MASTER PLAN

AUGUST 10, 2018









https://www.youtube.com/watch?v=Cg3bTXcrTtQ
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TOURISM NEW ZELAND
GOOD MORNING WORLD



https://vimeo.com/437557847



https://vimeo.com/707633047

Understand where and how your
brand shows up now

Uncover what inspires
your audience

Articulate your purpose in
their lives

Make your content brief a source of
inspiration, and consider your
communications the start of a conversation

Have your show tight, and wear it light:
logistics and governance matters
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Sydney Melbourne
The Bond, Level 4 The Rosella Complex, Building 18A Perth
30-34 Hickson Road 64 Balmain Street Level 4,251 St George's Tce
Millers Point, 2000 Richmond, 3121 Perth, 6000

~ Phone: (03 9111 Phone: (08) 6282 6500

iano Di Pietro - GM

Phone: (02) 9929 7422
Email Annabelle Barnum-GM



mailto:gavin.bain@wundermanthompson.com

