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T2030 vision: 

A thriving, sustainable 

destination 

that benefits Canberrans
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4 key missions are part T2030

1. Develop our city as a global destination

2. Promote Canberra’s strengths and celebrate our distinct 

character

3. Contribute to the wellbeing of our community

4. Develop iconic destination experiences
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What the community 

thinks?



Annual action plan – keeping the strategy alive
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Ensuring strategy turns into action



4 key measures of success:

1. Grow from a $1.7bn (Y.E. Jun’22) to a $4.0bn visitor 

economy

2. Maintain visitor satisfaction with visits to Canberra (baseline 

84% satisfaction)

3. Maintain perception of tourism’s positive impact on 

Canberra: 87% agree tourism has a positive impact on 

Canberra

4. Increase perception that there is always something 

happening in Canberra from 47% - 52%
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The situation is changing – challenges ahead 
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Opportunities and focus 
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The VISIT Story      /                         Progress update



DONE

Research phase complete

➢ Document and report review

➢ Tourism conference workshop n = 200

➢ Hour long tourist interviews n = 10

➢ Hour long operator interviews n = 10

➢ Revisit Canberra Story interviews n = 5
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DOING 

Story drafting phase

➢ One creative interpretation of all that we’ve 
heard – a unifying cultural expression

NEXT

Sharing and teaching phase

➢ Material to help you use and find value in 
the narrative
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