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United Kingdom

As part of the ACT Government’s Tourism 2030 (T2030) strategy, the United
Kingdom isidentified asakey market of focus. The T2030 predicts international
overnight expenditureinthe ACT has the potentialto reach $1.4 billion by 2030.

UK visitors arriving to the ACT for leisure (holiday & VFR)

Year ending Dec 2023
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Generally planning

about 3-6 months 3. Travel / guide books / 3.Travel agent
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Key booking periods
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Top tourism experiences for UK travellers

Tourism Australia’s Future of Demand research measures experiences which most motivate travellers when
choosing a destination. From 140 experiences, the following (which align with Canberra’s offering) feature in

the top 20 for travellers from the UK:
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DINING SHOPPING FOOD & DRINK VIEWING HISTORICAL SITES
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MUSEUMS/ ROAD TRIPS ZOOS, WILDLIFE
GALLERIES PARKS, AQUARIUMS

WALKING TOURS HIKING / WALKING


https://tourism.act.gov.au/wp-content/uploads/2022/12/T2030-ACT-Tourism-Strategy-2023-2030.pdf
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Top Canberra experiences for UK travellers

VisitCanberra’s research shows the following top five Canberra experiences appeal to travellers from the UK:

o - F'\ 157_

LOCAL CUISINES OUTDOORS INDIGENOUS CULTURAL UNIQUE ACCOMMODATION  ACTIVITIES ON & AROUND
& PRODUCE & NATURE EXPERIENCES Glamping under the starsina LAKE BURLEY GRIFFIN
Canberrais paradise for Canberrais a nature- Discover an extensive collection  vineyard, slumbering near lionsor  Lake Burley Griffin is Canberra’s
foodies offeringa truly  lovers dream with natural  of Aboriginal and Torres Strait  sinking into luxe surrounds in the glistening centrepiece —
eclectic mix of dining beauty surroundingthe  Islander art ortake atourwitha  CBD - Canberrais full of unique  awater playground surrounded
styles, cuisines and city centre. local Indigenous guide during a accommodation that'll make by museums, galleries, iconic
experiences. Walk on Country. your holiday extra memorable! landmarks, cafes and parks.

VisitCanberra’s key messages in the UK

“There’s more
to discoverin

“Extend your
next Australian

“Canberra.

Adifferentkind Australia’s capital holiday in
of capital.” city. Don’t miss the capital,
out.” Canberra.”

VisitCanberra’s activities in the UK

Partnerships with Public relations & Hosting trade Attending trade Training travel
key distribution social media & media famils events to meet agents through
partners with key travel the Aussie
trade partners Specialist
Program

DOWNLOAD THE
WORKING WITH VISITCANBERRA GUIDE

Sources: International Visitor Survey Dec 2023; Tourism Australia’s High Yield Traveller Profile 2020: ATEC's Australian Tourism Toolkit 2022: Tourism Australia’s Future of Demand 2022: VisitCanberra Market Research 2022.



https://tourism.act.gov.au/wp-content/uploads/2023/11/International_Activities_Calendar.pdf
https://tourism.act.gov.au/wp-content/uploads/2023/11/International_Activities_Calendar.pdf
https://www.tourism.australia.com/content/dam/digital/corporate/documents/future-of-demand/tourism-australia-future-of-demand-market-snapshots-v2.pdf
https://www.tourism.australia.com/content/dam/assets/document/1/c/1/3/s/2240920.pdf
https://tourism.act.gov.au/wp-content/uploads/2023/08/Working-with-VisitCanberra.pdf
https://tourism.act.gov.au/wp-content/uploads/2023/08/Working-with-VisitCanberra.pdf

